
Welcome!
This is a step by step guide to setup a google ads search campaign. See the screenshots and the accompanying video to setup in a
campaign in 5 to 10 minutes. For keyword search we have a separate training and you can find keywords for your campaign at the
following link. Google will make suggestions as you setup your campaign which you can follow to optimize your campaign.

https://ads.google.com/home/tools/keyword-planner/

Step 1:  Choose create a campaign with a goals guidance to allow you to control the ad setup.
You can alternatively do a smart campaign where some selections are already made for you.

https://ads.google.com/home/tools/keyword-planner/


Step 2: Choose a campaign type. Select search to appear in the google search. The other
options will allow you to appear in different places google owns but search helps you be found
when someone searches for keywords or terms that are similar to your campaign.

Step 3: Select a conversion goal. Based on if you’re looking to get phone calls or lead forms.
Select submit lead forms or skip this step unless you want to drive phone calls.



Step 4: Create a campaign name. This doesn’t matter but make it something that you’ll
remember in case you run multiple campaigns.



Step 5: Select your campaign budget. This depends on what you’re willing to spend. Take your
total number and divide it by 30 days. Google will suggest a number to get the best results.

Step 6: For bidding you select how you’ll compete to have you ad displayed. You can select
conversions or clicks depending on what your goal is. For this campaign we selected
conversions. Google will also suggest what to here as well.



Step 7: You can select multiple networks but for this search will just select the Display network
where you’ll just show up when search for in google search for your relevant keywords.

Step 8: Select locations where you want to reach potential customers.



Step 9: Select languages of the people you want to reach. If you’re reaching different people
create ads in different languages.

Step 10: Add in keywords that allow you target users based on their search queries and
interests. Use the kwyrod planner tool to find keywords in the case the tool doesn’t automatically
pull in keywords based on your website. Choose keywords that will help you reach people in
your area for the services you offer in your area.



Step 11: Final URL. Select the website you will want visitors to end up at.

12:Add in the campaign descriptions. This is the actual ad that you want to display. We have a
training on this here. (INSERT SARAH TRAINING)





Step 13: Add in ad extensions. These are ways to make the ad longer where people can find
out more about you. Since google ads are limited this allows you to extend your google ad by
placing more links or extensions into the ads. Example would be putting a link to the contact
page, team page, etc.

CTAs. See the example below.

Step 14: Review the full ad before going live.



Other Ad Aspects To Add In:
● Ad schedule which allows you to select when you’ll run the ad. The times of day, lengths

of time, etc for when your ad will display.


